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Red Card Switches: 
Where Luxury, Innovation, 
and Smart Living Converge

Red Card Switches, a premium brand under PNS 
Electric Solution Private Limited, represents the 
pinnacle of luxury and innovation in the Indian 

electrical and home automation industry. Incorporated 
in 2013 and headquartered in Mumbai, the company 
has carved a niche for itself by offering some of India’s 
most exclusive, high-end, and technologically advanced 
switches—crafted for those who truly appreciate refined 
living.

Designed for the “richie rich” segment, Red Card 
Switches are not just functional electrical accessories; 
they are statement pieces. The brand is renowned for 
creating India’s most expensive and luxurious switches, 
featuring real 22 karat gold and diamond finishes. These 
switches redefine opulence and elevate interiors to an 
entirely new level of sophistication.

Among the most sought-after 
designs is the brushed gold aluminium 
plate, a clear favourite for luxury 
residences and premium hospitality 
spaces. Equally popular are the 
glass and mirror plates, thoughtfully 
designed to seamlessly blend with 
modern, luxurious interiors while 
adding understated elegance to walls.

At the heart of Red Card’s 
innovation is its next-generation 
double rocker mechanism, engineered 
for durability, smooth operation, 
and superior user experience. The 
brand’s philosophy—“You think it, 
they make it”—is reflected in their 
ability to customise solutions that 
align perfectly with the client’s vision.

Pushing boundaries further 
is RO@M 24, a wireless switch 
innovation that adds a new dimension 
to walls. Combining WiFi-enabled smart automation with 
touch technology, RO@M 24 switches are designed in the 
form of a painting, transforming walls into interactive 
art pieces while offering seamless control.

Red Card Switches are also trusted by some of the 
most prestigious names in India, including Taj Hotels, 
Marriott, Novotel, The Westin, Godrej Properties, S 
Raheja Realty, Raunak Group, and Mohan Group—a 

testament to their quality, reliability, 
and luxury appeal.

The brand’s 2A fast-charging USB 
chargers, now commonly seen in 
five-star hotels and corporate offices, 
further enhance convenience without 
compromising aesthetics. Another 
standout innovation is the NAYRA 
glass-look switch in black and grey, 
launched for the first time in India 
and rapidly gaining popularity for its 
bold, contemporary design.

Additionally, Red Card’s touch 
switches with IR functionality are 
designed to control resistive, inductive, 
and capacitive loads. These can be 
operated effortlessly via feather touch 
or remote control, making them ideal 
for both residential and commercial 
spaces.

Red Card Switches is not just 
about switching on lights—it’s about 

switching on a lifestyle of luxury, intelligence, and 
timeless design.

Speaking about the brand’s journey, Director Girish 
Teckchandani shares, “Red Card Switches has changed the 
experience of home automation in India. Our focus has 
always been on innovation, quality, and customisation, 
ensuring that our products don’t just perform well but 
also enhance the overall lifestyle of our customers.”

Manufactured by PNS 
Electric Solution Private 

Limited at its state-of-the-art 
facility in Bhumi Industrial 

Park, Red Card Switches have 
emerged as a game-changer 
in India’s premium electrical 

and home automation 
segment. Headquartered 
in Mumbai, the brand has 

steadily expanded its 
footprint across key cities, 

including Pune, Nagpur, Surat, 
Vadodara, Sikar, Narnaul, 

Udaipur, Jaipur, Noida, 
Jamshedpur, and Vijayawada, 
reflecting its growing demand 

among luxury homeowners, 
architects, and developers.

Completes 1 year!
It is music to my ears when my Bhumi World Family 

members say that after we moved here, we have 

made progress. To be part of someone’s prosperity 

and growth is indeed very special for any businessman. 

In this edition, we have an amalgamation of some old 

established businesses and some newly started ventures. 

All have grown exponentially. While they are involved 

in different businesses, one thing that is common 

among them is that they have attributed their success 

to Bhumi World. 

I am happy to have people coming from far off places 

and trusting Bhumi World with their businesses. Not 

only have they migrated but also are influencing their 

clients and business friends to start their operations at 

our industrial park. This has motivated us to expand 

and innovate. We are happy that they are coming up 

with good suggestions which will help this ecosystem 

to strengthen.
We are amazed with the kind of businesses which 

have moved here. Their concept, execution and utility 

to the business world are remarkable. Talking about 

AM Ozonics they moved all the way from Mahim to 

Bhumi World and are playing a pivotal role in the 

disinfectant industry. Currently in this scorching heat 

everyone is quenching their thirst with mineral water 

or their favourite soft drinks. But I never imagined that 

it is possible because of one of our Bhumi World family 

members. India’s reputed beverage and mineral water 

behemoths bank on AM Ozonics for disinfecting their 

liquid. Also we are proud of AM Ozonics for supplying 

oxygen cylinders during the critical Covid period.

Moving further, the liquid which we get in sealed 

bottles is being poured with the help of machines 

manufactured at Bhumi World. Thanks to Gujrat Polypet 

with an experience of over 25 years their knowledge and 

expertise have helped to innovate the filling and packing 

solutions in our country.

Safety is paramount in any business. All small to large 

businesses are dependent on them for their security. 

Here I am talking about our traditional security which is 

the locks. We have one of the finest lock manufacturing 

companies, Vamco which is giving peaceful sleep to 

all. Commercial shops, financial institutions, schools, 

warehouses, factories, and individual homes, among 

many others.
There is so much variety here in Bhumi World. In this 

edition, we came across one more organisation which is 

into refurbishing of garments business. A to Z Garment 

Solutions has a great quality control team and therefore 

India’s most premium garment brand Raymond and the 

like rely on them for the returned goods. It is true when 

you give the best quality, people come searching for you 

and want to get associated with you for the long term.

Lastly, we have one organisation which is helping 

India to save the precious foreign exchange. Sealwell with 

their prowess in developing highly efficient mechanical 

seals have helped various industries of India in their 

industrial applications. With Sealwell and all the other 

esteemed businesses featured in this edition we can 

definitely conclude by saying that "All is Well."

All is Well 
Editorial
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Seal (well) the deal
Sealwell is now 

running into its second 

generation with Jain 

scions, Vaibhav and 

Nikunj shouldering the 

responsibility. With 45+ 

years of experience, 500+ 

designs, and 100+ clients 

across India, Sealwell is a 

one-stop shop that offers 

complete sealing and 

sampling solutions.

Established in 1979 by Vinod 

Jain, a mechanical engineer 

by qualification, Sealwell 

is into the niche business of 

manufacturing mechanical seals, 

an import substitution product. 

The seals manufactured 

by Sealwell are designed to 

withstand stringent industrial 

application in different industries, 

including Chemical, Refining and 

Petrochemical, Pharmaceutical, 

Food, Agrochemical, Dyes & Paints, 

Fertilizers, Oil Extraction, Sugar, 

Power, Steel, and Shipping. At 

present, Sealwell is proud to be 

associated with reputed OEMs 

(Original Equipment Manufacturer) 

and End Users for all their sealing 

and sampling needs. Sealwell's 

major focus is on growing its existing 

big ticket clients in Chemical and 

Pharmaceutical industries.

Maintaining the highest 

quality standard is paramount 

for Sealwell. In-house tests and 

trials are conducted to make the 

product a reliable solution. While 

embracing the right protocols 

in the manufacturing process, 

the company has made bold 

advancements and developments 

in the field of Mechanical Seals, 

Rotary Joints and Sampling Valves, 

thereby catering to clientele across 

India. Sealwell has already provided 

engineered sealing and sampling 

solutions for advanced equipments 

like ANFD (Agitated Nutsche 

Filter Dryer), RCVD (Rotocone 

Vacuum Dryer), Sigma Mixers, 

RVPD (Rotary Vacuum Paddle 

Dryer), PSMD (Plough Shear Mixer 

Dryer), Conical Dryers, Spherical 

Dryers, Tri-Shaft Mixers, Nauta 

Dryers, Funda Filters, RMG (Rapid 

Mixer Granulator), etc. It has also 

developed solutions for Pilot Plants 

equipment which are designed for 

stringent applications. 

Vinod Jain &Vinod Jain &
Vaibhav JainVaibhav Jain
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At Bhumi World, success is not just 
an outcome; it is an atmosphere. The 
positivity here is tangible, the energy is 

uplifting, and the vibrant environment inspires 
every individual who walks through the park. 
The aroma and essence of success can be felt in 
every interaction, product, and service. Bhumi 
World speaks a different language, a language 
of possibilities, where the word “NO” does not 
exist. Here, challenges are welcomed, new 
opportunities are embraced, and the spirit of 
growth is deeply rooted in every entrepreneur 
and organisation within the park.

A strong hunger to rise, innovate, and 
flourish defines the soul of Bhumi World. This 
passion was reflected once again in today’s 
inspiring success stories—Neo Rubber, Shree 
Ganesh Enterprises, Lasercraft LLP, and NGO 
Pratham. Each of them represents excellence in 
their own unique way and showcases the true 
entrepreneurial spirit.

Neo Rubber has left everyone amazed 
with their wide range of product varieties 
and exceptional systems and protocols. 
Their precision and planning make them a 
benchmark for others. Shree Ganesh Enterprises 
deserves special applause for a remarkable 
transformation—from employee to employer. 
Their journey is not just a business story but an 
inspiration for many dreamers. Lasercraft LLP 
stands out for its impeccable perfection and the 
heart-warming testimonials shared by clients, 
proving that quality speaks louder than words.

And lastly, Pratham—the pride of Bhumi 
World. Their presence goes beyond business. 
They are building a stronger, educated, and 
empowered society. Organisations like Pratham 
add true value by fostering holistic growth for 
businesses, communities, and future generations.

At Bhumi World, work is oxygen, growth 
is the mission, and success is a collective 
celebration. These stories are a reminder that 
when passion meets purpose, extraordinary 
things happen.

Success is 
Contagious at 
Bhumi World

Prakash Patel 
MD, Bhumi World

Mayur Hospitality 
Your One-Stop Solution for 

Restaurant and Catering Needs

Starting a restaurant or catering 
business requires more than 
just great food—it demands 

reliable, high-quality kitchenware 
and catering equipment. That’s where 
Mayur Hospitality, a division of Mayur 
Metal Works, steps in as your one-stop 
solution. Recognised as one of the 
leading manufacturers, wholesalers, 
traders, and retailers of stainless steel 
utensils, hotel wares, table wares, 
and other catering essentials, Mayur 
Hospitality has built a trusted name 
in the hospitality industry.

Their extensive range of products 
is available in diverse designs, shapes, 
and sizes, ensuring the perfect fit for 
every culinary requirement. Whether 
for homes, hotels, banquet halls, or 
private caterers, the products are 
known for their durability, elegance, 
and functionality.

At Mayur Hospitality, they 
combine innovation, quality, 
and craftsmanship to deliver 
excellence. Their strengths lie in:
∙  Innovative designs and unmatched 

style
∙  Ethical business practices and 

customer-centric values
∙  Cutting-edge technology and state-

of-the-art infrastructure
∙  Cost-competitive pricing and timely 

delivery
∙  Supported by a team of qualified 

professionals, they follow the best 
production processes and maintain 
strict quality control in line with 
international standards.

They offer an impressive variety of 
kitchenware and catering equipment, 
including tableware, hotelware, chafing 
dishes, barware, tandoors, commercial 
refrigerators, dust bins, gourmet display 
ware, cutlery, and servers. Each product 
is crafted from premium-quality 
stainless steel and bronze sourced from 
reputed vendors, ensuring superior 
strength and longevity.

They understand that every client’s 
needs are unique. The team specialises 
in customising designs, dimensions, 
and materials as per individual 
requirements. By working closely with 
clients, they ensure each order meets 
exact specifications—reflecting their 
commitment to quality and customer 
satisfaction.

Under the dynamic 
leadership of Mayur Savla, 

Mayur Hospitality has 
grown into a respected 

industry name. His vision, 
experience, and dedication 
have shaped the journey of 

innovation and trust.

With a wide distribution 
network and efficient 
delivery system, they 

continue to serve clients 
across India, making 

Mayur Hospitality the 
preferred partner for 

all your restaurant and 
catering equipment needs.

Why Us : ∙ Innovative designs ∙ Unmatched style and quality ∙ Pool of qualified and dedicated professionals ∙ Ethical business practices ∙ State-of-the-art infrastructure ∙ Best production processes ∙ Timely delivery ∙ Cutting edge technology ∙ Cost competitive products
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It gives me immense pleasure to introduce 

India’s first large-scale outlet mall – The 

Outlet Mall of India, developed by Bhumi 

World. This landmark project is not just a 

new retail destination; it is a milestone that 

marks a new chapter in India’s evolving retail 

landscape.
Bhumi World has always been a trendsetter. 

With one of the finest plug-and-play industrial 

ecosystems, it already houses more than 1,500 

industrial units, making it a thriving business 

hub. Long before the outlet mall, Bhumi 

World was the talk of the town. Today, with 

the launch of The Outlet Mall of India, it has 

truly become the talk of the nation.

Strategically located in Bhiwandi, near 

Mumbai, the outlet mall enjoys excellent 

connectivity, making it easily accessible 

for visitors from Mumbai, Thane, Kalyan, 

Bhiwandi, Pune, and Nashik. Designed as a 

full-day destination, it invites families and 

shoppers to spend quality time exploring 

fashion, food, and entertainment under one 

roof.
Scheduled to launch around mid-March 

2026, The Outlet Mall of India promises 365-

day discounts on a wide range of leading global 

and Indian brands. Inspired by international 

outlet destinations such as Bicester Village, the 

mall introduces a world-class “retailtainment” 

concept that blends shopping with dining, 

gaming, and leisure experiences. From luxury 

labels to popular high-street brands, combined 

with vibrant F&B options and entertainment 

zones, the mall delivers complete value for 

money.
What makes this project truly significant 

is that it is India’s first purpose-built, large-

format outlet mall, setting new benchmarks for 

scale, experience, and affordability. It aims to 

redefine how India shops by offering consistent 

discounts in a premium environment, all 

year round.
I would like to extend my heartfelt gratitude 

to my hardworking team at Bhumi World for 

their relentless dedication and perseverance in 

completing this ambitious project in record-

breaking time. The Outlet Mall of India stands 

as a testament to their vision, commitment, 

and excellence.

Retailtainment
Prakash Patel 
MD, Bhumi World Outlet Mall of India Hosts Key 

Handover Ceremony in Bhiwandi

Outlet Mall of India, India’s first 

international-standard factory 

outlet destination, recently 

hosted its official Key Handover 

Ceremony at the project site in Bhiwandi. 

The event marked a significant 

milestone in the development of the 

mall, as onboarded brands formally 

received possession of their spaces and 

commenced preparations for fit-outs 

and launch.
The ceremony brought together 

brand partners, stakeholders, and 

leadership teams to outline the vision 

behind the project, its strategic location 

advantage, and the roadmap leading up 

to launch. Positioned at the intersection 

of Mumbai, Thane, Navi Mumbai, and 

Nashik, the Outlet Mall of India aims 

to redefine outlet retail in the country 

by offering a large-format, destination-

led shopping experience built to global 

standards.
During the event, the development 

team highlighted the scale of the project, 

its focus on value-driven retail, and its 

ambition to create a new retail hub that 

draws consumers beyond traditional 

city centres. Attendees were also given 

a glimpse into the upcoming phases, 

including marketing initiatives, cultural 

partnerships, and the mall’s pre-launch 

and launch plans.

The Key Handover Ceremony signals 

the transition of the Outlet Mall of India 

from development to activation, with 

brands now moving into the next phase 

of build-out ahead of the mall’s opening.

“We print everything, including labels’ 

boxes and package all printing solutions 

under one roof. Though there is tremendous 

competition in the market, we are blessed 

with 400 loyal and esteemed clients, who 

prefer us for quality and on-time delivery,” 

said Ganesh. 

It  is rightly said man should keep learning. 

He should always be in student mode and 

keep the right company of friends. It is 

necessary to be amongst the right people at 

the right time. We have such inspiring people 

around us in the Bhumi World that each day 

we get to learn new business lessons. It won’t 

be an exaggeration to say that Bhumi World 

is like one of the finest ‘B Schools' (read B 

for Bhumi and B for business) to learn from.

I feel proud to see the remarkable feat 

achieved by my Bhumi World members. 

Thanks to Bhumi World Times we are getting 

to know each other’s commendable work which 

will keep motivating us for a longer duration. 

Every success story has a story behind it. 

Talking about Wayona, they were way ahead of 

their times. It is very important to be abreast 

about all the developments happening in the 

world and identify the potential, scope and 

opportunities. One has to react and respond 

quickly and avail the first mover advantage in 

the market. Also define the segment whom 

we wish to cater which helps us to plan and 

strategise our things more systematically. 

Agam print hub showcases 3 Ds which 

are highly essential in any business- they 

are dedication, devotion and determination. 

They had a humble start but have reached a 

pinnacle of success in a span of decade with 

many corporate brands to their credit. 

I was amazed to see the quality of bags 

manufactured by Lenore. Their quality control 

method is worth appreciating! where every 

bag is inspected, checked thoroughly and 

then sent ahead. Such micro level supervision 

helps to build a long lasting brand. 

We at Bhumi World are proud to know 

that we will be responsible to save precious 

resources of our country as a pathbreaking 

idea’s foundation is getting laid in our very 

own premises by Indian Drugs and Vitamins 

and Enzonomix Biotech LLP.

Om Paras are carrying the legacy well. They 

have evolved as per the changing expectations 

of customers and adapted. Their ethics have 

made them a household name and therefore 

have become synonymous to kitchens in 

India and abroad. 

We have heard success tastes sweetest 

but at Bhumi World it also smells the 

best! Arham's essence of success lies in its 

innovation and being natural. Despite having 

a stiff competition they created their unique 

identity with premium and organic products.

This is the best networking group one can 

have which will indeed help us to augment 

our net worth!

Wayona Corporation, based 

in Bhumi World Industrial 

Park, is a leading name in the 

mobile accessories and tech 

gadgets industry. Known for 

its premium, fast-charging 

products and innovative digital 

solutions, Wayona has carved a 

niche in both the B2C and B2B 

segments. Founded by Jimit 

Mehta, an electronics engineer 

with a vision to revolutionise 

India’s tech accessories market, 

the company has grown from a 

single product launch to offering 

150+ SKUs across multiple 

categories in a decade. 

Tel l  us  some t hin g  about 

yourselves?
Wayona Corporation is a trusted 

name in the world of mobile accessories, 

tech gadgets, and customised products, 

celebrating over 10 years of excellence 

in the industry. As a top brand on 

e-commerce and quick commerce 

platforms, Wayona is known for its high-

quality, fast-charging premium products, 

cutting-edge accessories, and a wide range 

of smart gadgets that cater to modern 

digital lifestyles.

With a focus on shorter delivery 

times and an efficient supply chain, 

Wayona ensures that customers—both 

B2B and B2C—receive their products 

quickly and reliably. The brand has built 

a strong reputation among businesses by 

offering customised tech solutions and 

high-performance accessories designed 

to enhance convenience, productivity, 

and connectivity.

From fast-charging cables, smart 

chargers, and wireless solutions to 

innovative tech gadgets and personalised 

corporate gifting, Wayona is a one-stop 

destination for premium technology 

products. The company continues to 

set industry benchmarks with superior 

quality, cutting-edge innovation, and a 

customer-centric approach, making it 

a preferred choice for consumers and 

enterprises alike.

How did you start your 

organisation?
Wayona was founded with a vision 

to bring high-quality, innovative tech 

accessories to the Indian market. With a BE 

in Electronics and five years of experience 

at Huawei in India and abroad, I returned 

to India in 2013-14, just as Amazon was 

entering the Indian e-commerce space. 

This was a pivotal moment, and we gained a 

first-mover advantage by launching Wayona 

with a single product  USB WiFi adapter.

As the Indian e-commerce market kept 

growing, we continuously expanded our 

product range. Today, Wayona has over 

150 SKUs and three brands, offering a 

diverse selection of fast-charging, premium 

accessories, and tech gadgets. 

Editorial Wayona Corporation: A Decade of 

Innovation in Tech Accessories & Gadgets

Aagam Print Hub brings client’s vision to life

Aagam Print Hub LLP was started in 2003 by 

Ganesh Gami. From a humble beginning inside 

a 200 sq ft office to a sprawling 20,000 sq ft, 

Aagam Print Hub has come a long way. The company 

began its operations with stationery and photocopy, and 

later evolved to focusing its resources towards print.   

With the increasing demand for printing, courtesy of 

globalisation, startups and established players require 
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India’s growth story is shaped by enterprises 
that lead with commitment, innovation, and 
integrity. Among them, four remarkable organisations which are operating at our Bhumi World Industrial Park- Manisha Wires Pvt. Ltd., StayFine Multiventure Pvt. Ltd., Darsh Impex, and Frodel Enterprises stand out for their contribution across diverse sectors, from industry and manufacturing to hygiene care and printing.
Manisha Wires Pvt. Ltd., with a legacy of 36 years, represents precision, dependability, and technical expertise. From its modest beginnings in 1989, the company has grown into one of India’s most trusted distributors of specialised industrial wires. Serving automotive, electrical, defence, jewellery, and engineering sectors, Manisha Wires continues to strengthen India’s manufacturing backbone through high-quality products and strong global partnerships.

Equally inspiring is Stay Fine, a young yet impactful home-grown brand redefining menstrual and hygiene care. With its pure cotton sanitary pads, baby diapers, and adult diapers, the company focuses on skin-friendly, eco-conscious, and affordable products that reach every household. Through awareness campaigns and community outreach—especially for students and women police personnel—Stay Fine has combined business with meaningful social impact.
In the realm of industrial automation, Darsh Impex, led by visionary entrepreneur Mukesh Makvana, has transformed packaging solutions across India. Offering a wide range of semi and fully automatic machines, the company caters to pharmaceuticals, FMCG, cosmetics, electronics, and more. Their emphasis on innovation, service reliability, and customer-centricity has made Darsh Impex a trusted partner for industries seeking efficiency and intelligent automation.

Frodel Enterprises stands out as a brand built on integrity, purity, and purpose. Its unwavering commitment to preservative-free, high-quality food reflects deep ethics and scientific expertise. Under Dr N. P. Singh’s visionary leadership, Frodel blends innovation with compassion, earning trust, touching lives, and setting new benchmarks in the frozen food industry.
Together, these four enterprises embody the spirit of Indian entrepreneurship—driving progress with passion, purpose, and unwavering dedication.

Fantastic Four!

Prakash Patel 
MD, Bhumi World

Frodel Defines the Global Path 
to Frozen Food Leadership

For Dr N P Singh, a partner and 
CEO at Frodel Enterprises, the 
journey to becoming a processed 

frozen food manufacturer has been 
anything but linear. Based in the Bhumi 
World Industrial Park in Bhiwandi, 
Thane, Frodel is the successful outcome 
of a career that spans medicine, 
pharmaceuticals, and an unwavering 
commitment to health and ethics.

Dr Singh, a highly qualified 
integrated homoeopathic physician 
who is also a seasoned nutritionist and 
certified in Genetics and Nutrigenomics, 
began his professional life as a lecturer 
at a medical college. After starting a 
pharmaceutical company in 1996, his 
lifelong interest in food which began 

as a hostel kitchen captain drove him 
toward manufacturing. In 2014, he 
launched Frodel Enterprises with an 
assured capital of ₹1 crore, along with 
his college friends. He attributes his 
success to these friends, holding them 
in high regard and considering their 
support a great blessing.

The company's initial focus was on a 
commodity product, Green Peas, chosen 
because Dr Singh, as a nutritionist, 
recognised its value as an important 
vegetarian source of protein.

Frodel's core mission revolves 

around the principle of QCS: Quality, 
Cleanliness, and Service. Dr Singh 
insists that their products must be the 
same food as his family eats, leading to 
a strict policy of using no preservatives, 
additives, colours, taste enhancers, 
emulsifiers, or soda. This commitment 
is what makes the food an "emotional 
product" for consumers, as they rely 
on high-quality ingredients like Amul 
cheese and premium paneer sourced 
from vendors who supply five-star 
hotel chains.

This  e th ica l  s tandard  for 
preservative-free food is maintained 
through advanced technology and a 
refusal to cut corners. Frodel ensures 
an extended shelf life for its 181 varieties 
of products—which spans vegetarian, 
non-vegetarian, and Jain cuisines—by 
following strict operating procedures, 
including using proper blasting time 
during rapid cooling and implementing 
proper cold chain management from 
their factory to the point of sale.

In 2016, at the peak of an early, 
successful, cash-rich operation, Dr 
Singh and his partners faced a defining 
moment. He chose to walk away from 
that highly profitable, yet "unorganised," 
business segment. This powerful ethical 
decision was driven by his conscience 
and the strong principles instilled by his 

father, a man he feared disappointing. 
This commitment to a clean business 
model built the integrity that Frodel 
now stands on.

Today, Frodel has successfully 
stabilised its operations, now powered 
by a dedicated team of 37 employees 
and is securing major contracts with 
prominent Quick Commerce giants, 
such as Zepto, and prestigious hotel 
groups, including Taj Land, Taj Colaba, 
and Aroma Chai. Looking ahead, Dr 
Singh shared an ambitious vision to 
build a company that provides livelihood 
and security for the families of 1,000 
employees, marking a significant 
milestone in the way ahead. Global 
expansion is set for January, with the 

first exports to the US market underway, 
and the company is also looking towards 
a potential IPO in the future.

Dr Singh’s entrepreneurial drive 
and emphasis on having "parallel 
sources" stems from a profound 
personal crisis: a sudden bout of total 
body paralysis in medical college. 
He recovered, learning that "nothing 
is guaranteed," which forged a core 
philosophy: never depend on a single 
source of income and always strive for 
integrity, ensuring one is never left 
standing on "one leg."

He further conveys his 
philosophy:

"Education, degree 
certificates are not the 

source to generate income, 
it is the most prestigious 

gift we acquire to develop 
wisdom."

Rajesh Menon Sandeep Shilotri

Vinod Karkera
Umesh Singh

frodelenterprises@gmail.com
Vishal Khare +91 8424-991033

Dr N P Singh

Maharashtra Industries 

Minister Uday 

Samant along with 

Thanevaibhav team 

showcase Bhumi World 

Times in all Maharashtra 

journalists workshop 

held in Ratnagiri last 

month. State minister 

Samant appreciated 

the initiative started by 

Bhumi World group for 

its patrons.

Last week we all were on cloud nine! State 

industries minister Uday Samant appreciated our 

initiative - Bhumi World Times. We are proud 

that we are the only industrial park in Maharashtra 

to start such a project. And we are overwhelmed 

that it is getting acknowledged by opinion makers 

of the business world. Principal secretary of chief 

minister office Mr Brijesh Singh who handles the 

vital information and public relation department for 

state was also present to encourage our initiative. Our 

state needs more such constructive efforts to revive 

and rejuvenate the industrial culture of Maharashtra.

In this month’s edition we yet again see some 

really commendable constructive work from our 

Bhumi World family members. Milon Plastics LLP 

completely changed the outlook of the jewellery 

industry of India. With their aesthetic and tasteful 

designs of jewellery box packaging and jewellery 

display stands the precious yellow metal looks more 

enticing. Despite such advancements in automation 

this box packaging industry is almost 80% manual 

so it is a Herculean task to maintain the uniformity 

and consistency. But Milon has achieved it with its 

unique protocols of functioning.

Techno Search Process is also doing commendable 

work. They have esteemed clients all across the globe. 

I liked their approach where they invite companies to 

their unit for trials and deliver the samples at lightning 

speed to them even before they return to their offices. 

They have not only worked on their technology but 

also on their customer service part. It is such pride 

to know that many prestigious government agencies 

bank on them for utilising natural resources.

Rotokraft and shopping have become synonymous. 

There may not be a single house in MMR region 

which has remained untapped from them. Rotokraft 

enriches our shopping experience by its creative and 

innovative non woven shopping bags. With more 

than 3000 clients to their credit in the last 30 years 

they are definitely responsible for millions of smiles! 

Being into fast moving consumer products they have 

built great logistical support and suffice all the top 

shopping places with excellent turnaround time!

How often do we see the involvement in something 

which is beyond your scope of work. PrintWorx, 

which is basically into printing but have not restricted 

their work only till printing output but have travelled 

some extra miles and also checked the content before 

printing. This has been their regular routine. And 

in one such routine they spotted one error which 

made the client save lakhs of rupees. Kudos to their 

passion towards work.

After exploring their success journeys our feeling 

of remaining on cloud nine continues and is yet to 

remain perennial for many more years to come.

Cloud Nine!
Editorial
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Create the best first impression 
with Milon Plastics

Milon Plastics LLP was started 

by Nilesh Shah in 2000. 

From a humble 200 sq. ft 

setting in Ghatkopar to a sprawling 

30,000 sq. ft plush office at Bhumi 

World, Milon Plastics has come a 

long way. 
Mr. Nilesh started his career by 

making plastic boxes for jewellery 

and later evolved into making fancy 

and elegant cardboard boxes. Quite 

naturally, most of the jewellery 

brands are his clients. 

Milon Plastics provides boxes for 

all kinds of jewellery – engagement 

rings, necklaces, bangles, etc. In 

today’s modern world, packaging 

tells a brand story, and ergo, the 

importance of packaging in any 

industry is gaining a lot of importance. 

In the jewellery business, packaging 

serves as an aspiration and a necessity 

to keep the product safe. 

Besides, in this age of social 

media, unboxing has become an 

event and experience. To cater to this 

growing fad, Milon Plastics leaves 

no stone unturned in delivering 

the best to its clientele. At Milon, a 

whopping 90% of boxes are hand-

made—a strong team of 180 works 

on manufacturing a jaw-dropping 

sum of 12,000 boxes every day. 

Milon Plastics is now running 

into the second generation, with 

Nilesh’s son, Ujwal, joining the 

business in 2007. The Shah scion 

has modernised the industry with 

the latest machinery and technology. 

Alongside him, his wife, Yuti, looks 

after the marketing. The company has 

expanded from jewellery to catering 

to other industries like watches, 

perfumes, confectionaries, glasses, 

pens, and carry bags.

Attractive packaging has become 

the need of the hour because it 

significantly impacts customer 

perception, brand image, and, 

ultimately, sales. It acts as the first 

point of contact with the consumer, 

creating a lasting impression and 

influencing their decision to purchase.

 Here’s why attractive packaging is so important:

•  First Impression: Draw attention and pique interest. 

•  Brand Identity: Reflect the brand’s values, style, and personality, 

helping to build and reinforce brand recognition. 

•  Enhanced Sales: Attract customers to pick up and explore a product 

further, leading to increased sales. 

•  Stand Out from Competition: Help a product stand out on shelves and 

online listings, making it more memorable and desirable. 

•  Customer Experience: Contributes to the overall customer 

experience, from the initial unboxing to the product’s use. 

•  Protection and Convenience: Protects the product during transit and 

storage while offering features like easy opening and dispensing for 

convenience. 

•  Marketing and Branding: Allows companies to communicate brand 

messages and values directly to consumers.

Bhumi World Times

Editorial

It gives us immense pleasure to announce that 
Bhumi World Times has successfully completed 
its first anniversary. This milestone marks not 

just the completion of a year but the beginning of a 
powerful journey filled with learning, inspiration, and 
collective growth.

Over the past twelve issues, Bhumi World Times 
has proudly chronicled a plethora of success stories, 
insightful business approaches, secret formulas behind 
achievements, and truly innovative, out-of-the-box ideas. 
Each edition has reflected the passion, perseverance, and 
commitment of our vibrant Bhumi World community. 
When combined, these twelve issues form a strong 
motivational guide for both budding entrepreneurs 
and established business leaders, offering lessons that 
inspire action and strategic thinking.

Witnessing the hard work and aspirations of each 
other has significantly elevated our own ambitions. The 
stories featured have not only showcased achievements 
but have also highlighted the challenges, resilience, and 
determination that define successful business journeys. 
This shared experience has strengthened our belief in 
collaboration and continuous learning.

Bhumi World Times is more than just a newsletter—it 
is our social responsibility. We take pride in circulating 
it free of cost within our industrial park and extending 
its reach to other business groups as well. Through 
this initiative, we aim to bridge communities, share 
knowledge, and motivate a wider audience within the 
business ecosystem.

As we step into the next year, we are energised and 
motivated to do even more. Our commitment remains 
strong to cover, celebrate, and showcase the Bhumi World 
community while contributing positively to the larger 
business fraternity. We look forward to another year of 
meaningful stories, impactful ideas, and motivational 
work that continues to inspire growth and excellence.

Celebrating One Year 
of Bhumi World Times

Prakash Patel 
MD, Bhumi World
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Khandelwal Pharma & Cosmetic 
Equipments (KPCE), founded in 
2015 and located in Bhiwandi, 

Thane, is a trusted name in the field of 
pharmaceutical and cosmetic machinery. 
Led by Rajesh Khandelwal, who has over 
15 years of experience in this industry, the 
company is known for creating reliable, 
easy-to-use machines for manufacturing 
creams, lotions, shampoos, ointments, 
capsules, and more. KPCE is also 
associated with brands like Khandelwal 
Process Equipments, Khandelwal 
Engineering Works, and KPCE Engineers, 
helping them expand their reach across 
India and even overseas. 

What sets KPCE apart is their focus 
on customer support and satisfaction. 
They don’t just sell machines—they 
stay connected with clients for after-
sales service, regular checkups, and 
maintenance. The team, though small, is 
skilled and committed to quality at every 
step, from planning and designing to 
installation and testing. KPCE has grown 
steadily thanks to its honest work culture, 
timely deliveries, and a strong belief in 

building long-term relationships. Under 
the guidance of Rajesh Khandelwal, the 
company continues to bring new ideas 

and better technology into the market. 
Today, KPCE is a preferred choice for 
many businesses looking for dependable, 

easy-to-maintain machines for their 
production needs. With a future focused 
on growth and innovation, KPCE is well 
on its way to becoming a leading name 
in pharma and cosmetic equipment 
manufacturing.

Technology Meets Trust: 
Inside the Success of KPCE

The company works out of 
Bhumi World Industrial Park 
and provides a wide range of 
equipment, such as mixers, 

storage tanks, capsule filling 
and polishing machines, 

distillation systems, dryers, 
and transfer pumps. These 

machines come with advanced 
features like automation, 

touch screen controls, and 
safety systems that meet 
international standards. 

KPCE also ensures that all 
necessary certifications and 
documentation are provided 

with every project. 

Rajesh Khandelwal
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Quality and reliability are 
central to OXITA’s operations. 
All products undergo rigorous 
quality checks and comply 
with certified industry 
standards, while ongoing 
research and development 
ensure alignment with global 
security trends.

Reflecting on the company’s 
mission, Founder Ravikant 
Tiwari states, “Experience 
teaches you where security 
fails, and intelligence teaches 
you how to prevent it. At 
OXITA, our decade-long 
journey is driven by one 
purpose: to make people feel 
genuinely safe.”

In today’s rapidly evolving world, safety 
is no longer a luxury; it is a necessity. 
Standing at the forefront of intelligent 

surveillance, OXITA AI SYSTEMS PVT 
LTD delivers advanced, reliable, and 
future-ready security solutions designed 
to protect people, infrastructure, and 
peace of mind.

Backed by over a decade of hands-on 
experience in the security and surveillance 
domain, OXITA has grown alongside the 
industry, adapting to emerging threats 
and technological advancements. This 
journey has shaped the company’s deep 
understanding of real-world security 
challenges and the need for intelligent, 
dependable protection systems. Driven 
by innovation and excellence, OXITA 
provides professional surveillance 
solutions for residential, commercial, 
industrial, and public environments. 
The company goes beyond hardware 
installation, offering customised, cost-
effective, AI-enabled security ecosystems 
supported by end-to-end services. These 
smart systems do more than record 
events; they help interpret situations, 
identify risks early, and enable faster, 
smarter decision-making.

At the heart of OXITA is a team 
of skilled engineers and technology 
professionals with experience across 

multinational environments. Their 
expertise bridges innovation with ground 
reality, ensuring solutions perform 
consistently in real-world conditions. 
Over the years, OXITA has successfully 
delivered projects across real estate, 
hospitality, education, healthcare, 
industrial facilities, and government 
sectors. By understanding the unique 
needs of each domain, the company 
creates tailored security frameworks that 
enhance safety, streamline operations, 
and build lasting trust. OXITA believes 

security is not just about products; it is 
about creating integrated ecosystems that 
support peace of mind and emotional 
well-being. Guided by the philosophy 
that safety forms the foundation of a 
confident life, the company continuously 
develops simplified, efficient, and 
technologically advanced surveillance 
solutions. Its extensive product portfolio, 
flexible service models, and execution 
maturity enable OXITA to address diverse 
security needs with professionalism and 
accountability.

Proudly women-centric, OXITA 
fosters a workplace culture built on safety, 
dignity, and respect. With a strong ten-
year foundation and a forward-looking 
vision, OXITA AI SYSTEMS PVT LTD 
continues to strengthen protection across 
every layer of life building a safer, smarter 
future for all.

Ravikant Tiwari Nikita Ravikant Tiwari

OXITA AI SYSTEMS PVT LTD: Empowering 
Security Through Intelligent Surveillance
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Particle India: 
Fashion That Fits, Comfort That Lasts
In today’s fashion 

landscape, finding 
stylish, comfortable 

apparel in larger sizes 
remains a challenge for 
many. Addressing this long-
standing gap, Manish Dubey 
introduced Particle, a brand 
dedicated to extra-large and 
extended size apparel that 
combines comfort, quality, 
and premium design. In a 
remarkably short span of 
time, Particle has received 
an overwhelming response, 
proving that inclusive 
fashion is not just a need—
but a movement.

Particle specialises in 
premium track pants, shorts, 
and shirts, thoughtfully 
designed for people who 
need larger sizes without 
compromising style. The 
brand understands that 
fit matters just as much 
as fashion, especially 
for customers who have 
often had limited choices. 
Each piece reflects careful 
attention to fabric quality, 
tailoring, and modern 
silhouettes, making Particle 
a go-to brand for everyday 
wear as well as travel.

One of the standout 
successes of Particle has 
been its airport look apparel, 
which has quickly gained 
popularity among customers 
seeking relaxed yet stylish 
outfits for travel. These 
pieces strike the perfect 
balance between comfort 
and sophistication, making 
them ideal for long journeys 
while still looking sharp. 
Additionally, Particle’s 
summer collection has 
been a major hit, offering 
breathable fabrics and easy-

to-wear designs suited for 
warm weather.

Supporting its growing 
operations, Particle India 
operates from a large 
warehouse at Bhumi World, 
enabling efficient inventory 
management and timely 
delivery. This strong backend 
infrastructure ensures that 
customers receive their 
orders promptly and reliably.

For anyone 
struggling to find 

fashionable extra-large 
clothing, ParticleIndia.
com serves as a true 
one-stop solution. 
With its inclusive 
sizing, premium 
feel, and rapidly 

growing popularity, 
Particle is redefining 
how extended-size 
fashion is perceived 
in India—confident, 
contemporary, and 

comfortably stylish.

Manish Dubey


